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2012 2013
(SEKm) Q2 2012 Q22013
Sales 27,763 27,674
EBIT* 1,112 1,037
Margin* 4.0 3.7

* Excluding items affecting comparability.
Non-recurring items are excluded in all figures.

Margin (%)
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Sales and organlc growthﬁf’

SEKbn by geography

0.9bn  +2.20¢ 9.0bn +3.2%
: 2%
1.5bn  +27.8%

0.9bn  +20.6%

5.8bn  +20.9%
1.3bn -3.8%
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Sales and EBIT bridge Q2
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Currency Currency  Acquisitions/

Q22012 Organic translation Transaction Divestments Q22013
Net sales 27,763 1,545 -1,634 - - 27,674
Growth % - 5.9% -6.2% - - -0.3% } P
EBIT 1,112 106 -56 -125 - 1,037
EBIT % 4.0% 6.9% 3.2% - - 3.7%

Dilution/accretion % 0.2% 0.1%




SEKm 2012 Q2 2013 Q2

Operations 1,770 1,827
SRR I GREEiling 2793 1,764
assets and liabilities

Capital expenditure -957 -1,084 ’

Operating cash flow 3,606 2,507
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Major Appliances Europe

Middle Easts Afrlpf
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0 i 0 °
2012 2013
(SEKm) Q22012 Q22013
Sales 8,216 8,040
EBIT* 205 -2
Margin* 25 0.0

* Excluding items affecting comparability.
Non-recurring items are excluded in all figures.



WeaRegrowth in Europe  # ,’
Further Weakenlng in Southern Europe
and slow- down g astern Ew,%e
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{ Electrolﬁx

Quarterly comparison y-0-y
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oy | 2006 2007 | 2008 | 2009 2010 = 2011 . 2012 2013

W.Eur. +4 +1 +1 + +1 +1 -1 5 4 -4 5 8 9 9 4 -2 +1 0 0 opfp2 2 3 3 -2 -4 -2 -2 -3 +03
EEun. Y +1 +9 +6 +7 #1445 58 +10 +6 +5 +4 -15 =31 -300-26°-17 -7 +1 +5 +13 13 +12 7 098 +5 +3 +2 +2 432

Market Development % 7
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Major Appliances

North Ae ica

750 .
600 - a
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2012 2013 o
(SEKm) Q22012 Q22013
Sales 8,599 8,448
EBIT* 488 663
Margin* 5.7 7.8

* Excluding items affecting comparability.
Non-recurring items are excluded in all figures.



MarKetfor core appliance/s wﬁiﬁﬁ‘e

to grow in North A‘\Lne"’rica_:;

Quarterly comparison y-0-y
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Major Appliances

Latin Amegi€a. o

700 : 12 .
600 - [ 10 _
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- 8
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L 6 .
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L 4 —
200 -
100 - 2
0 i -0
2012 2013
[ J
(SEKm) Q2 2012 Q22013
Sales 5,183 5,472
EBIT* 316 261
Margin* 6.1 4.8

* Excluding items affecting comparability.
Non-recurring items are excluded in all figures.
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Major Appliances

Asia/Pacifiglh.

EBIT (SEKm) Margin (%)
240 : 12 .
® | = ‘
160 - i D s
- 6
[ J
80 - -4
- 2 .
0 -0
2012 2013 —
(SEKm) Q22012 Q22013
Sales 2,198 2,227
EBIT* 172 148
Margin* 7.8 6.6

* Excluding items affecting comparability.
Non-recurring items are excluded in all figures.
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Small Appliances
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90 - 4
2
0 0 —
2012 2013
[ J
(SEKm) Q22012 Q22013
Sales 2,105 2,104
EBIT* 25 50
Margin* 1.2 2.4

* Excluding items affecting comparability.
Non-recurring items are excluded in all figures.
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EBIT (SEKm) Margin (%)
300 ; 22 Food-service products
; :
i - 16
i °
200 - !
| °

100 -
Laundry products
[ J
0 °
2012 2013

(SEKm) Q2 2012 Q22013 b

Sales 1,462 1,383

EBIT* 154 112

Margin* 10.5 8.1

* Excluding items affecting comparability.
Non-recurring items are excluded in all figures.
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In accordance with forward-looking'statements in ) the CEO Thinking o o
letter, press releasefand prev,us’ official sta Electrolux

(@)X FY 2013 Comments
Market volumes Sllg-h_tly Sllg_h_tly Gromh in emerging markets and North ’
Positive Positive America. Weak Europe. \
[y .
Price/Mix Slightly Slightly Latin America and North America positive. V
Positive Positive Europe will be flat to slightly positive r\,
Raw-material " Steel: Positive )
Flat Positive D : ‘
costs Plastics: Negative
R&D and Hiaher Hiaher Intensive launch period in 2013. Increased
Marketing g g marketing spend in North America and China.
Cost savings ~SEK 250m ~ SEK 1bn Global operations, oyerhead reduction and '
manufacturing footprint.
Logistics, : : Overall inflation driven cost increases such as

Higher Higher

warehousing etc. overseas freights and other transportation.

‘\é
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Factors affecting forwa/ d-, -

looking state

Factors affecting forward-looking statements

This presentation contains “forward-looking” statements within the meaning
of the US Private Securities Litigation Reform Act of 1995. Such statements
iInclude, among others, the financial goals and targets of Electrolux for
future periods and future business and financial plans. These statements
are based on current expectations and are subject to risks and uncertainties
that could cause actual results to differ materially due to a variety of factors.
These factors include, but may not be limited to the following: consumer
demand and market conditions in the geographical areas and industries in
which Electrolux operates, effects of currency fluctuations, competitive
pressures to reduce prices, significant loss of business from major retailers,
the success in developing new products and marketing initiatives,
developments in product liability litigation, progress in achieving operational
and capital efficiency goals, the success in identifying growth opportunities
and acquisition candidates and the integration of these opportunities with
existing businesses, progress in achieving structural and supply-chain
reorganization goals.
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