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Q2 Highlights 
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(SEKm) Q2 2012 Q2 2013 

Sales 27,763 27,674 

EBIT* 1,112 1,037 

Margin* 4.0 3.7 

EBIT (SEKm) Margin (%) 

4.0 

3.7 

* Excluding items affecting comparability. 

Non-recurring items are excluded in all figures. 

2012 2013 

ÅOrganic growth of 5.9% 

ï Strong growth in Latin America 

and Asia/Pacific 

ÅEBIT of SEK 1,037m 

ï Improved results in North 

America and Small Appliances 

ï Results offset by soft markets 

in Europe 

ï Negative currency impact of 

SEK 181m 

ÅStrong cash flow driven by 

inflow from changes in WC 

 



Sales and organic growth, Q2  
SEKbn by geography 
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9.2bn +2.2% 

5.8bn +20.9% 

0.9bn +20.6% 

1.3bn -3.8% 

1.5bn +27.8% 

9.0bn +3.2% 



Sales and EBIT bridge Q2 
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SEKm Q2 2012  Organic 
Currency 

translation  

Currency 

Transaction 

Acquisitions/ 

Divestments 
Q2 2013 

Net sales 27,763 1,545 -1,634 - - 27,674 

Growth % - 5.9% -6.2% - - -0.3% 

EBIT 1,112 106 -56 -125 - 1,037 

EBIT % 4.0% 6.9% 3.2% - - 3.7% 

Dilution/accretion %  0.2% 0.1% -0.5% 0.0%   



Q2 Cash flow 

SEKm 2012 Q2 2013 Q2 

Operations 1,770 1,827 

Change in operating 

assets and liabilities 
 2,793 1,764 

Capital expenditure -957 -1,084 

Operating cash flow 3,606 2,507 
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Major Appliances Europe,     

Middle East & Africa 
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(SEKm) Q2 2012 Q2 2013 

Sales 8,216 8,040 

EBIT* 205 -2 

Margin* 2.5 0.0 

EBIT (SEKm) Margin (%) 

2.5 

0.0 

* Excluding items affecting comparability. 

Non-recurring items are excluded in all figures. 

2012 2013 

ÅWeak market development  

ï Volumes continued to decline in 

key European markets  

ÅEBIT at breakeven 

ï Negative country mix partially 

offset by positive product mix 

ï Negative currency impact 

ï Continued price pressure 

ÅNegative contribution from our 

Egyptian operation.  

Consumer Durables 
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Further weakening in Southern Europe 

and slow-down in Eastern Europe 

7 Market Development % 

W. Eur. +4 +1 +1 +5 +1 +1 -1 -5 -4 -4 -5 -8 -9 -9 -4 -2 +1 0 0 0 -2 -2 -3 -3 -2 -4 -2 -2 -3 +0.3 

E. Eur. +1 +9 +6 +7 +14 +5 +5 +10 +6 +5 +4 -15 -31 -30 -26 -17 -7 +1 +5 +13 +13 +12 +7 +9 +5 +3 +2 +2 +3 +2 

Quarterly comparison y-o-y 



Major Appliances 

North America 
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(SEKm) Q2 2012 Q2 2013 

Sales 8,599 8,448 

EBIT* 488 663 

Margin* 5.7 7.8 

EBIT (SEKm) Margin (%) 

5.7 

7.8 

* Excluding items affecting comparability. 

Non-recurring items are excluded in all figures. 

ÅPositive organic growth 

ï Improvements in price/mix 

ï Volume decline in air-con 

ÅEBIT improved to SEK 663m 

ï EBIT margin of 7.8% 

ï Price/mix contribution 

ï Consolidation of cooking 

production 

ÅGaining market share in core 

categories 

Consumer Durables 

2012 2013 
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Quarterly comparison y-o-y 



Major Appliances 

Latin America 
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(SEKm) Q2 2012 Q2 2013 

Sales 5,183 5,472 

EBIT* 316 261 

Margin* 6.1 4.8 

EBIT (SEKm) Margin (%) 

6.1 

4.8 

* Excluding items affecting comparability. 

Non-recurring items are excluded in all figures. 

ÅOrganic growth of 17.6% 

ï Volume growth despite 

slowdown in demand 

ï Positive price/mix 

ÅEBIT of SEK 261m 

ï Positive volume, price, mix 

ï Negatively impacted by currency 

ï Higher costs for sourced 

products 

ÅNew government incentives for 

home appliances in Brazil 

 

Consumer Durables 

2012 2013 



Major Appliances 

Asia/Pacific 
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(SEKm) Q2 2012 Q2 2013 

Sales 2,198 2,227 

EBIT* 172 148 

Margin* 7.8 6.6 

EBIT (SEKm) Margin (%) 

7.8 

6.6 

* Excluding items affecting comparability. 

Non-recurring items are excluded in all figures. 

ÅWeak volumes in Australia 

ïPositive product mix offset by 

negative customer mix 

ïAfter a period of price pressure, 

price increases now implemented 

ÅGrowth in Southeast Asia and 

China 

ïContinued strong growth in 

Southeast Asia 

ïImproved product mix in China 

Consumer Durables 

2012 2013 



Small Appliances 
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(SEKm) Q2 2012 Q2 2013 

Sales 2,105 2,104 

EBIT* 25 50 

Margin* 1.2 2.4 

EBIT (SEKm) Margin (%) 

1.2 
2.4 

* Excluding items affecting comparability. 

Non-recurring items are excluded in all figures. 

Å6.5% of organic growth 

ï Volume growth in Europe and 

Asia/Pacific 

ï Strong growth within small 

domestic appliances 

ÅImproved operating income 

ï Higher volumes 

ï Improved price/mix 

ï Unfavorable currency 

ÅNew product launches gaining 

traction 

Consumer Durables 

2012 2013 



Professional Products 
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(SEKm) Q2 2012 Q2 2013 

Sales 1,462 1,383 

EBIT* 154 112 

Margin* 10.5 8.1 

EBIT (SEKm) Margin (%) 

10.5 

8.1 

* Excluding items affecting comparability. 

Non-recurring items are excluded in all figures. 

Food-service products 

ÅVolume decline in Europe 

ÅRecovery in US 

ÅLower operating income 

ï Negative country mix 

ï Investments in priority areas 

Laundry products 

ÅBack to positive sales growth 

ÅOperating income lower 

ï Restructuring in Europe 

 

2012 2013 


