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Introduction

Accelerating the climate
transition requires closer
integration between
technology, innovation,
and sustainability.

By strengthening these
connections, Electrolux
Group aims to deliver
smarter and more
resource-efficient
products helping
consumers to live more
sustainably, while
building long-term ’ ,
business resilience.

Elena Breda

SVP Product Strategy, Innovation &
Sustainability
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Striving to be at the forefront for people, business and the

planet

Electrolux Group’s purpose is to shape living
for the better by reinventing taste, care and
wellbeing experiences for more enjoyable and
sustainable living around the world.

As a leading global appliance company, we
deliver outstanding user experiences and
place the consumer at the heart of everything
we do. We strive to create solutions that make
more sustainable living effortless and ever
better — acting responsibly for people, our
communities, and the planet.

The Group’s sustainability framework, For the
Better, recognizes that more

sustainable consumer experiences, operations
and profitability go hand-in-hand. It
encompasses its climate goals, and the

commitment to contribute to the United Nations

Global Compact Business ambition for 1.5°C.
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This document, the Climate Transition Action
Plan (CTAP), sets out a pathway intended to
support a fair and inclusive transition to a low
carbon economy across the value chain, based
on defined targets, levers, governance and
reported progress.

Electrolux Group has been active in this
transition for decades and, since 2015, it has
continuously lowered its total greenhouse gas
(GHG) emissions.

The development of this Plan reiterates the
Group’s work and acknowledges the need to
proactively continue to address
decarbonization levers and needs to tackle the
remaining actions.
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Introduction

A credible and
actionable
pathway
intended to
support GHG
emissions
reductions
across the value
chain

CTAP 2026

Executive summary

Electrolux Group’s CTAP sets out a credible and actionable pathway to support greenhouse gas
emissions reductions across the value chain in line with a 1.5°C trajectory, while supporting long-
term, profitable growth. This document summarizes key priorities, actions and progress in 2025, and
shall be read alongside Electrolux Group’s broader disclosures for a complete view of strategy,
performance and risk management as reported in the Annual Report 2025.

CTAP is anchored in the Group’s sustainability framework, For the Better, and is underpinned by
science-based targets validated by the Science Based Targets initiative (SBTi). These include near-
term emissions reduction targets for 2030 across Scopes 1, 2 and 3, and a long-term ambition to
achieve net-zero greenhouse gas emissions across the value chain by 2050.

Given that most of the Group’s climate impact occurs during the use phase of products, improving
product energy efficiency represents the single largest opportunity for emissions reductions. This is
complemented by the continued decarbonization of operations, engagement with suppliers,
increased use of lower-carbon materials, and the phase-out of high-impact greenhouse gases.

Climate-related risks and opportunities are identified through scenario analysis and integrated into
the Group’s enterprise risk management (ERM), informing strategic priorities, actions, and
investment decisions. The delivery of CTAP is supported by clear governance, financial planning,
internal carbon pricing, and executive oversight, ensuring accountability and alignment across the
organization. Key climate data and progress against CTAP are reported in the Electrolux Group’s
Annual Report, subjected to an independent review process by external auditors. The plan is
overseen by Electrolux Group’s Board of Directors, reviewed annually, and formally

approved through the Sustainability Board.

A successful delivery of the CTAP supports Electrolux Group in further integrating sustainability into
its business strategy, innovation, and operations, while reinforcing long-term resilience and
competitiveness. The Group considers credible transition planning a key factor in sustaining its
leadership in sustainability and climate action in the industry, as reflected in external recognition
and independent assessments.



Introduction

Electrolux Group’s
CTAP

This document summarizes key priorities,
actions, and progress in 2025, and shall
be read alongside Electrolux Group’s
broader disclosures for a complete view
of strategy, performance and risk
management as reported in the Annual
Report 2025, including the Sustainability
Statement.
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1g-term ambition is to achieve net-zero GHG\§m|55|0h‘s—a'crUsvt1're valu
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Climate ambition and SBTi emissions targets

e )
Achieve 85/0 Electrolux Group’s 1.5°C-aligned climate ambition

reduction in absolute

Scope 1 and 2 emissions,
2015 Target achieved 2022 Goal 2025

) . ~ | \
and 42/0 reduction in SBTT> scopeland? 82% )  80%

absolute Scope 3 > scope3
emissions by 2030

Science Based Target

- Near-term Long-term
Following the early achievement of its SBT2 a2 Goal 2030 Goal 2050

first science-based target” — three
years ahead on schedule — the Group

set the current near-term targetin 2023, & SCIENCE

= BASED
considering 2021 as the base year. - TARGETS

Validated by

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

Supported by a long-term commitment
to reach net-zero emissions across the
value chain by 2050, this ambition

provides the foundation for the Group’s

net-zero roodmop and Purchased Upstream Business Use of sold
. . . . . goods and transportation travel (new} products

decarbonization actions described in services and distribution

the following sections. (new) (new)

scope land 2 of 7% by 2030

*The first climate target, approved by the SBTi in 2018,

was achieved in 2022: -80% in absolute Scope 1 and 2

emissions and -25% in Scope 3 emissions from the use-
phase of sold products, by 2025 (2015 base year).
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Business model and strategy

The Group is committed
to creating solutions that
make more sustainable
living effortless and ever
better — acting
responsibly for people,
our communities, and the
planet.

Sustainability has long been a
cornerstone of the Group’s business
strategy and is a strategic enabler of
the Group's overall purpose. It is
integrated into the key building blocks
of the strategy and is laid out more in
detail in the Electrolux Group’s
sustainability framework — For the
Better’.

*The framework was established in 2015. It is reviewed
and updated approximately every five years to reflect

evolving sustainability priorities, stakeholder expectations,

and the areas where the Group can drive the greatest
impact.

CTAP 2026

Electrolux Group’s For the Better sustainability framework

Through For the Better, Electrolux Group aims to guide actions that improve sustainability
performance across defined areas of products, operations and the value chain. It consists of three
pillars — Better Company, Better Solutions, Better Living — and the Climate Goals. The framework
embeds Scope 1 and 2 under Better Company, while Scope 3 extends across all pillars.

1

(00000

Better Company

Drive more climate-
responsible, resource-efficient
operations, while acting
responsibly with respect for
people and ethics

ﬂ"

Better Solutions

Enhance product
performance and functionality
while working toward a more
circular economy through
durability, services and
materials

Contributing to UN Sustainable Development Goals

With For the Better, we focus our 2030 sustainability efforts contributing to 15 of

Better Living

Inspire and enable healthier
and more sustainable
experiences while contributing
to positive change

in society

SUSTAINABLE
DEVELOPMENT

the 17 United Nations Sustainable Development Goals. Progress on completed G g‘“&A S
v -
an

actions are reported through the Electrolux Group’s Annual Report.
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Emissions inventory

Scope 3 dominates
Electrolux Group’s
footprint, reflecting the
product life-cycle impact

The use of sold products represents, by far,
the largest share of total emissions,
accounting for approximately 86% of the
2021 Group’s GHG emissions. This highlights
the central role of product energy efficiency
in delivering meaningful emissions
reductions and achieving the Group’s
climate ambition.

The second-largest source of emissions
derives from purchased goods and services,
primarily driven by the procurement of
materials used in product manufacturing.

This emissions’ profile underpins the Group’s
focus on value-chain decarbonization and
explains the prioritization of actions and
investments across the CTAP.
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Distribution of Electrolux Group’s GHG emissions, 2021 base year E]

Use of sold products 86%

Purchased goods

O
and services 10%

Other’ YA

- ——

Upstream transport 1% I,/' _ N
and distribution . \
!
i million metric tons COp~ |
\ 1
Scope 1&2 0.2% 3 Electrolux Group’s ‘

\ GHG emissions /

>, in 2021 base year ,/

Business travel  <0,1% S e

S T

*The category “Other” includes Scope 3 categories not otherwise listed in the graphic, and outside SBTi scope. Electrolux Group calculates its GHG
emissions in accordance with the Greenhouse Gas Protocol, applying the operational control approach. Detailed emissions inventories, methodology,
and energy information are disclosed in the Group’s Annual Report.

**Base year emissions under SBTi scope are equivalent to ~40 millions metric ton CO,..



Use of sold products - SBTi Scope 3

Use-phase emissions hold
the most significant
decarbonization levers,
representing the largest
share of Electrolux
Group’s footprint

Actions under the Group’s direct control
focus on improving product energy
efficiency, phasing out high-impact GHGs
and shifting the product portfolio toward
more energy- and resource-efficient
solutions, reducing both energy-related and
refrigerant-related emissions over product
lifetimes.

Use-phase emissions are also influenced by
external dependencies, most notably the
decarbonization of electricity grids.
Expected developments in grid
decarbonization are modelled using
International Energy Agency (IEA)
scenarios. In addition, sales development
and changes in product mix are explicitly
accounted for in the analysis.

Controlled levers and modelled external
developments underpin the Group’s near-
term Scope 3 emissions reduction target for
2030 and its long-term net-zero ambition
across the value chain by 2050.

CTAP 2026

Use-phase decarbonization pathway and status

GHG Emissions’,
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2021 i Sales development and Product energy High-impact GHG : 2030

Base year : grid decarbonizations efficiency phase out i Target year
: :
1 1
Decarbonization levers
. . . Reduction’ Status
Lever Actions Assumptions and dependencies
P P 2030 2025

° + Innovate in high-efficiency products
* Increase their share in the portfolio

*Representing emissions under SBTi scope. Figures are rounded to the nearest hundred

* Energy-labelling regulations -3,200 .

@ On-track @ Additional efforts needed () Off-track



Purchased goods and services - SBTi Scope 3

Purchased goods and Purchased goods & services decarbonization pathway and status E]
services are a material
component of Electrolux GHG Emissions’,
/ kton CO,, et
Group’s Scope 3 | ;
. . . 2500 : :
emissions, largely driven ; o :
; 1900 : :
by steel and plastics 2000 | — (5 ] 5 00
I -130
Decarbonization focuses on levers within 1500 , =t !
the Group’s influence, including procurement i |
of more sustainable materials, increased 1000 :
recycled content, and adoption of suppliers’ :
scorecard consideration into sourcing : .
decisions, supported by industry =00 E |
collaboration. : i
0 : :
Outcomes remain port]y dependent on 2021 i Switch to low-carbon steel, Recycled : 2030
external factors such as supplier technology Base year ] ClilsfELlieei e elola PHEREs | UEIgIEL el
readiness, material availability, and market : ]
developments. Sales growth and changes in b o ]
production volumes are explicitly reflected Decarbonization levers
in the analysis to ensure a realistic
assessment of net emissions impacts A
Lever Actions Assumptions and dependencies NS G0

2030 2025

While near-term absolute emissions
reductions are constrained, these actions
are critical to shifting the emissions
trajectory, supporting longer-term
decarbonization, and enabling further
reductions as low-carbon materials scale.

Cost competitiveness .
Regulatory implications 50

Design for recycled

Quality material availability

« Double the recycled plastics in Acrylonitrile-Butadiene-
Styrene (ABS), Polypropylene (PP), and Polystyrene
(PS)

CTAP 2026 *Representing emissions under SBTi scope. Figures are rounded to the nearest hundred. . On-track . Additional efforts needed O Off-track



Upstream transportation & distribution, and business travel - SBTi Scope 3

Upstream transportation and distribution
emissions are influenced by logistics
design, transport modes and fuel choices

Decarbonization efforts focus on efficiency improvements, modal
shifts and increased use of lower-carbon transport solutions, in
collaboration with logistics partners. Emissions outcomes are also
shaped by external dependencies, including fuel availability and
infrastructure development.

These actions support near-term emissions reductions while
enabling deeper decarbonization like low-carbon transport
solutions.

CTAP 2026

Business travel emissions are shaped by
travel policies, virtual collaboration
practices and modal choices

Emissions reductions are driven primarily through internal travel
policies, digital collaboration and preference for lower-carbon
travel options.

While the absolute reduction potential is limited, disciplined
management of business travel supports the Group’s overall
decarbonization efforts and reinforces leadership by example.
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2025 key results - SBTi Scope 3 i) /
\\ E]
1

In 2025

we achieved a total
Scope 3 emissions’
reduction of

35%

compared to 2021, mainly driven by actions under use of
sold products category
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Operations (SBTi Scope 1 and 2)

Scope 1 and 2
decarbonization pathway
focuses on levers under
direct operational
control, enabling
measurable emissions
reductions

Through sustained improvements in energy
efficiency, accelerated electrification of
processes, increased renewable electricity
procurement, and the phase-out of high-
impact greenhouse gases, including HFCs,
the Group is progressing faster than a linear
1.5°C trajectory.

In 2025, Electrolux Group met the SBTi
criteria for aligning with the Paris agreement
of 42% reduction over 10 years, in half the
time. This reflects disciplined execution, and
sustained investment across manufacturing
sites and operations.

Continued deployment of these levers is key
to achieving the 2030 and 2050 SBTi
targets, while enhancing operational
efficiency, cost resilience and long-term
competitiveness.

CTAP 2026

Use-phase decarbonization pathway and status

GHG Emissions*,

kton CO,,
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! 40 [ ]
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0 : ;

2021 i Hydrofluorocarbons Renewable Automation and Natural gas Liquified i 2030
base year : (HFCs) phase out electricity resource efficiency phase out petroleum gas I target year

. phase out ;

Decarbonization levers

Assumptions and
dependencies

Lever Actions

Reduction’ Status
2030 2025

* Sourcing 100% renewable electricity by 2030 « SBTi continued acceptance of
* Expanding own renewable production through energy attribute certificates .
L . . : : -20
on/off-site installations including Power Purchase * Increase in own renewable
Agreement (PPA) electricity production

¢ Continued investmen
* Technology development

» Electrifying processes such as paint and enamel

° * Building heating electrification .

* Use of market-based instrument for Scope 1 o
certificates

*Representing emissions under SBTi focus. Figures are rounded to the nearest hundred

SBTi acceptance of energy attribute

t

-48 o

@ On-track @ Additional efforts needed () Off-track



///

Detailed information available in the Group’s Annual Report.

as combined Scope 1 and Scope 2 emissions’,
*Related to actions under SBTi scope.

compared to 2021
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Scenario analysis

Climate scenario analysis
evaluates how different
climate and transition
pathways may affect our
business

The analysis considers a range of
internationally recognized climate
scenarios. This approach supports the
evaluation of transition dynamics,
market developments, technology
evolution, and climate-related risks and
opportunities in the short-, medium-, and
long-term.

While climate adaptation and physical
risk management are essential
components of overall climate resilience,
this CTAP focuses on climate mitigation
actions. By reducing greenhouse gas
emissions across the value chain, these
actions contribute directly to limiting
global warming and supporting the
broader transition to a low-carbon
society.

CTAP 2026

Approach — linking mitigation and adaptation to define resilience E]

Climate scenario analysis is used to Resilience

strengthen the resilience of the Group’s Navigating transition risks and strengthening
adaptation to physical impacts

strategy by ensuring that climate actions
remain robust under different future

conditions. Mitigation Ve Adaptation
Reducing GHG Business continuity and @ . Managing the
The analysis informs the identification and @ emissions causing  disaster response plans ¢ risks of climate
. . . . climate change 6L6  change impacts
prioritization of decarbonization levers . Energy and
Qg q * Flood defense
within the CTAP, helping to focus efforts on resource Insurance and risk I
actions that: efficiency . : ; .
: o Renewelse financing strategies operations
energy *  Water stress
H feaf 8 8 * Product efficienc % Gl
* Deliver emissions reductions consistent Y +  Back-up systems
) o o Lo eeizen diee Long-term investment  «  Protection
with a 1.5°C pathway N 4 Io?min for climate Sygt:fi‘slo
* Support long-term business resilience - reg”ience
and competitiveness
* Remain robust across a range of climate K
and transition outcomes Diversified suppliers

Internationally recognized climate scenarios

Our climate scenario analysis considers a range of
internationally recognized climate scenarios, including e I very hich emissions.
both transition and physical risk pathways.

Intermediate pathway with
lectroll SSP2/RCP4.5 pal
El?gu? o moderate emissions

The scenarios are assessed across three-time horizons:

* Short-term (tO 2030) |EANZE2050 SSPI/RCP2.6 ﬁ)tﬁt::“c;i)iigmpothwoys i
* Medium-term (2030-2050)

® Long‘term (beyond 2050) 2025 2030 2050 2100

Examples of considered climate scenarios




Climate risks and opportunities

Climate risks and
opportunities are integral
into the Group’s transition
strategy

Climate-related risks and opportunities
are identified and managed across
operations and value chain through
scenario analysis, the Double Materiality
Assessment (DMA), and the Enterprise
Risk Management (ERM) process.

Transition risks (I) and physical risks (I1)
are considered across short-, medium-
and long-term horizons. At the same
time, the transition to a low-carbon
economy creates opportunities for
innovation, efficiency, resilience, and
growth.

Scenario analysis outcomes are
reviewed annually and used to prioritize
actions, inform investment decisions
(new projects), and strengthen resilience
across the value chain. The resilience
analysis confirms that the Group’s
strategy remains robust under both low-
and high-carbon scenarios, supported
by strong governance, diversified
operations, and ongoing
decarbonization initiatives.

CTAP 2026

|. Transition-related risks

and opportunities under the International Energy
Agency's Net Zero Emissions 2050 scenario

. Term horizon
Category  Description o
(2030)

Medium Long
(2040) (2050)

Compliance The Group must comply with Minimum Efficiency
3 ] Performance Standards (MEPS) that are
Wlt‘h‘mlmmum evolving globally (e.g. USA, Europe and
efficiency Australia). In the case of non-compliance, sales J
performance  |of lower-efficiency product lines would be at
risk, triggering added investments to redesign
standards and re-test products.

Carbon pricing New environmental policies to introduce tighter

Aot emissions caps and carbon pricing could drive
and emissions significant compliance costs such as carbon /
mandates offsets, renewable energy procurement, and
clean-tech investments.

Climate Compliance expectations are rising sharply due

. to regulations such as CSRD, and national
regulo.tlon and directives (e.g. from Brazil, USA and Europe).
reporting The financial burden includes costs for J
compliance assurance services, sustainability platforms,

governance upgrades, training, and expert
support.

Supply chain As climate change accelerates, climate

A disruptions and transition challenges can
cor.wFlnwty and disrupt supplier operations. Sole-source «
resilience dependency on critical suppliers subject to
climate risks may result in business and
operational interruption.
Cost and Our operations and distribution depend on

. m fossil fuels. Long-term projections show fossil
GVG!IObIIIty of fuel price increases, which could raise
fossil fuels manufacturing and logistics costs. However, «
shifting to low-carbon energy is an opportunity
to reduce costs and mitigate volatility over

time.
Development Customer demand for more sustainable

products is increasing globally. Through
of mgre consumer insights and proactive R&D, the /
sustainable Group can develop and increase sales of our

products and [most energy-efficient products to meet the
services increased demand.

Access to To the extent that financial institutions (e.g. J
Green bonds and loans issuers) increase their

. . requirements on green investments, reduction of
Financing energy use and switching to renewable energy
could benefit access to capital.

Opportunities

Increased Our Green Spirit Resource Efficiency Program J
Efficiency promotes continuous improvement in

manufacturing processes, presenting an
environmental and financial opportunity by
driving energy and water efficiency across
global operations.

Q)

lI. Physical Risks Analysis

considering active and chronic risks

Water

related

Temperature Wind Solid mass
related related related

Outputs

Drought Heat wave Cyclone Avalanche
Heavy precipitation |Cold-frost Hurricane Landslide
Flood Wildfire Typhoon Subsidence
Glacial lake outburst Storm
Tornado
Changing Changing Changing wind Coastal erosion
precipitation patterns [temperatures patterns Soil erosion
Precipitations Heat stress Soil degradation
variability Temperature Solifluction
Ocean acidification |variability
Saline level rise Permafrost thawing
Water stress
9 Assels 2 Perils Key climate
assessed assessed risks identified

wooTT

Number ofO 1 O <5 O>10

sites:

Overview of Electrolux Group’s assets locations as of December 2025
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Value chain engagement

Acl.1ie.ving our Sc.ope 3 Three CDP pillars drive Scope 3 visibility and targeted supplier E]
emissions reduction engagement

targets depends on the

suppliers’ ability to o)
medasure, diSClose, qnd l}ﬂo}vﬁvﬁ‘ Close collaboration with the 3 6 ] 9 9 /O

Procurement function ensures

. : High-impact suppliers invited Climate response
. t | tes,
reduce their GHG Supplier e Ul e e to disclose through CDP | rate (versus 47% average for
emissions in a consistent responsiveness webinars CDP Supply Chain member)”
and credible way
Given the material contribution of gggtg'suc’ioizcr’g?Ni;’rgg';?:gts 8] O/ 5 9 o/
purchased goods and services to the supplier engagement, including (o] (o)

Group’s footprint, high-impact suppliers are
viewed as an extension of Electrolux
Group’s own operations and as partners in
Electrolux Group’s climate transition.

training and best-practice sharing, Reporting on operational

helping more of the high-impact emissions (Scope 1 or 2 )
suppliers understand their carbon ( P )

Data quality footprint and start their
decarbonization journey

Having an
emission reduction target”

Since 2020, Electrolux Group has partnered

with the CDP Supply Chain program as its

primary initiative to engage high-impact Electrolux Group supports ] 5 52

suppliers on environmental action, inviting O@ suppliers requiring additional

them to disclose their climate and water guidance through targeted Ad-hoc improvement Development plans agreed

5 improvement plans and focused i i

data through the CDP questionnaire on a Continuous e o . plan sessions through the Supplier
5 ) sessions on climate action and Scorecard program

yearly basis. improvement CDP fundamentals

Supplier
Engagement
Leader

ACDP

Action case — From disclosure to action

In Brazil, Electrolux Group has piloted a sustainable supply chain finance initiative in partnership with a financial institution, where supplier
2025 eligibility is linked to ESG performance and participation in the CDP Supply Chain program. Suppliers demonstrating climate transparency and
progress through CDP can access improved payment terms. This initiative supports supplier liquidity while incentivizing sustainability
performance.

CTAP 2026 *Percentage related to high-impact suppliers invited to disclose through CDP



Policy engagement, and advocacy

Electrolux Group
leverages its scale,
expertise and
partnerships to
accelerate the transition
beyond its own
operations

Influence priorities focus on engaging with
regulators to promote energy efficiency,
supporting global collaborations that drive
cross-industry action, developing products
that enable more sustainable consumer
choices, and raising awareness of
sustainable food, laundry, and home
practices.

— L
Servmg the C

) onsumer b

ﬁ\k ‘ reservmg the Planet )

Tf Lt

Yannick Fierling, CEO, gives an opening speech at IFA 2025, the
world's leading home and consumer tech event.
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Challenging everyday habits

50L Home

Coalition
a holistic
vision to

transform
building
systems and
communities
for a more
water-efficient
and low
carbon future.

“30° is

'Il

enough!
a campaign to
encourage
people to
wash clothes
at lower
temperatures
which can
help to save
energy, reduce
emissions, and
make fabrics
last longer—
without
compromising
cleanliness.

50L Home Coadlition

Al Blectrolux Group, we believe sustainability should feel intultive and
empowering. Representing Electrolux Group, Tara Moonaen, Sustainability
Director for North America, spoke at a Climate Week NYC panel hosted by
5S0L Home Coalition, alongside IKEA and Procter & Gambile. The discussion
explored how cross-sector collcboration can make energy- and water-
efficient homes scalable - alter a joint pilot program showed how
colaboration can cut household water use by 21% and energy in the home

by 18% in Los Angeles.

Reduction of washing temperatures: impact and opportunities'

Lowering the temperature setting for loundry cycles is
Key In advancng gament longeviy and enviranmental
stewardship. Despie technological dvancements n
washing mochines and detergents, 58% of European
consumers, including o substantial proportion of
company personnel continue to launder at 40°C or
above. This persistent trend results n elevated energy
consumption and accelerated textile degradation,
underscoring @ crticel need for targeted Interventions.
1o ditve sustainable behavioral change across the
organization

Transtioning to cold-woter washing dellvers
measurable cutcomes: reduced energy usage,
reduced textie domage, and prolonged garment e
Internal valdation confis thet routine washing ot
30°C is effective when modenm cpplances and
pre-treating stons. Warm cycies remain appropriate
tor heavily saved or high-hygiene tems. Innovations
such s the UitraQuick lunction—a 59-minute cyce ot
30°C empioying advanced premixing technoiogy,
further improved cleaning efficacy and detergent
wtiization, directly supporting Better Living and textie
preservation

Bectrolux Group has insttutionalized cold-woter
washing through product design, with most new

1 Source: Buctroux Group “The Tuth Abeut Loty

models deloutting to 30°C or below, thereby facitating
‘adoption of more energy-efficient proctices. These
product enhancements are reinforced by comprehensive
‘educational ntiatives aimed ot updating consumers on
o ctaip it

i the Nordic region, =
legocy machine settings have impeded ;vogeg o
‘evidenced by 83% of S sseholds maintaining
wash temperatures ot 40°C or higher. The “30°
racken® (“30" is nough) compaign adcresses these
chatenges, demonsirating that lowering wash
temperotures can extend textie lifespan by up to 0%
and yiekd energy savings sulficient to power a LED bub.
in every Swedish home for ane yeor. Electrolux has
tested in-app nudges prompting users to switeh to lower
temperctures. These nudges increased the share of 30°C
washes by around 30% among those exposed to the
promet

Stretegic partnerships wih industry, ocademia, and
retoi stakeholders are critical in disseminaling evidence-
based guidance and catalyzing enduring shits in
‘consumer behavicr

Electrolux Group at COP30: engagements
and measurable outcomes

Electrolux Group participcted in COP30 in Belém, Brazi, joining global
stakeholders from nearly 200 countries to discuss enargy transition, climote
adaptation and financing solutions for developing economies. The Group was
represented by Leandro Jasioche, then Head of Business Area Latin America
and Head of Region Europe, Middie East & Afnca as of January |, 2026, and
Jodo Zeni, Director of Sustainabilty for Latin America. Together, they
contributed industry insights and demonstrated how home applionce
Innovation con encble low-carbon living.

Electrolux Group’s commitment to advancing climate action was reflected in
Its recognition as a recipient of the global Sustainable Business COP30 award.
Among roughly 700 submissions, the Greenhouse Stockholm project was
selected as a finalist for &s innovative approach to sustainable proclices. In
addition, the Group expanded its circularity efforts through @ partnership with
Grupo Boticdrio and Green Mining launching new recycling stations in Belém
and other major Brazilian cities. These initiatives strengthen
woste.compensation programs and support responsible end.ol-life appliance
colection.

Electrolux Group aiso joined the Let Green Gas Count campaign,
advocaling for the accurate inclusion of renewable gases in cimateseporting
frameworks.

COP30

where
Electrolux
Group shared
insights based
on decades of
sustainability
work, helping
shape the
conversations
that move
climate action
forward.



Products and services

As part of our mission,
we aim to reinvent
lifetime taste, care and
wellbeing experiences for
more sustainable living

Through continuous innovation in
appliance performance, these
developments can help reduce lifecycle
emissions while maintaining high
standards of functionality and user
experience.

The combination of product design,
digital connectivity, and intelligent
automation can help consumers to
reduce the environmental footprint
during the use phase. By influencing
both product performance and user
behavior at scale, the Group can help
address emissions reductions in the use
phase in a measurable and impactful
way, supporting its Scope 3
decarbonization pathway.

CTAP 2026

Innovation for a more sustainable living

Product design

Developing
appliances that can
help reduce energy
and water
consumption during
use, while
incorporating recycled
and more sustainable
materials

3

Digital connectivity

Linking appliances
within an ecosystem of
appliances,
accessories and
services, with intuitive
apps and integrated
platforms capable to
provide real-time
insights, and guidance,
to enhance user-phase
interaction

Intelligent automation

Enabling appliances to
learn, adapt, and
optimize performance
automatically based
on user behavior, load
conditions, and
environmental factors

*Overview of key areas of research and development to identify new features and functionalities. Additional information on recent innovations and
their contribution to Scope 3 emissions reduction, are available on the Group’s Annual Report
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Management responsibility and board oversight

The Board of Directors is
responsible for reviewing
and approving
sustainability targets,
reporting and monitoring
progress — including
CTAP

The Board has established committees

with advisory and preparatory roles but
may delegate decision-making powers
on specific issues to the committee.

The Board, through the Audit
Committee, is responsible for overseeing
the management of sustainability-
related impacts, risks, and opportunities.
The Audit Committee's mandate includes
reviewing the effectiveness of

disclosure controls and procedures and
the adequacy and effectiveness

of the internal controls and audit,
including management of risks,

in relation to sustainability reporting.

CTAP is reviewed annually and revised
as needed to reflect business
developments and progress toward
established targets.

CTAP 2026

Electrolux
Group's QL
sustcincbility Board of Directors

oversees the development of the sustainability strategy,
g overnance supported by the Audit Committee, People Committee,
S t rucC t U re* Group Internal Audit, and External Audit

Q)

President

and Group Management

Oversee the implementation of the
sustainability strategy

-
- o

*Based on information provided in Electrolux Group’s Annual Report 2025

External

auditors A
\

Key climate

data and
progress

against
targets/goals
reported in
Electrolux
Group’s Annual
Report are
subject to the
applicable
independent )
review process
by external )’
auditors e

I

B
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1
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Incentives

Climate targets
embedded in senior
management incentives
since 2020

To strengthen internal accountability for
climate action, a performance target
linked to the Group’s science-based
climate ambition is embedded in long-
term incentive programs for senior
management since 2020.

The program is overseen by the People
Committee — a committee appointed
by the Board — with final approval by
the Board and the Annual General
Meeting.

CTAP 2026

Earnings per
share

Share allocation
is based on position level and
performance against two metrics:

+ Earnings per share
+ CO:2reduction

While financial performance

is assessed over one year, the CO:
reduction target is measured over a
three-year period (2025-2027),
reinforcing a longer-term focus on
decarbonization.

*For addition information, please read Electrolux Group’s Annual Report 2025

A

reduction

Senior management incentives program — share allocation in 2025 E]

Operational
emissions

Emissions from
product use

CO: reduction target
supports the Group’s science-based
targets and covers two areas:

« Operational emissions (Scope 1
and Scope 2) — including energy
use in factories, warehouses, and
offices

* Emissions from product use
(Scope 3) — reflecting energy
consumption during the use
phase of sold products in
selected categories and regions*.



Financial planning

Electrolux Group
allocates capital and
operational expenditure
to deliver its CTAP,
embedding climate
considerations into core
business investments

Investment priorities focus on key
decarbonization levers:

* Energy efficiency in products

» Electrification and energy efficiency in
manufacturing operations

* Recycled and lower-carbon materials
in manufacturing

* More resource-efficient solutions

These investments are embedded in the
Group’s planning and budgeting
processes, aligning financial decisions
with product innovation and climate
goals. By directing capital accordingly,
the Group drives near-term emissions
reductions and long-term
competitiveness, translating its climate
ambition into funded, actionable
initiatives across the value chain and
enabling the delivery of its science-
based targets.

CTAP 2026

Capital allocation — EU Taxonomy

Electrolux Group reports on environmental eligible economic activities under the EU Taxonomy regulation in
the Annual Report, providing investors and stakeholders with transparency on the share of revenue, capital
expenditures and operating expenditures contributing to the EU Green Deal. This disclosure reinforces the
relation between the Group’s financial flows and its climate transition objectives, where capital is directed
toward activities that support a low-carbon economy.

Financial alignment mechanisms

Mechanism Role in transition NYe{o] o]

Sustainability-linked financing Link financing cost to performance Group-level

EU Taxonomy disclosure Provide transparency on alignment  CapEx and OpEx

Internal Carbon Pricing

Electrolux Group uses an implicit* internal carbon price — based on the cost of meeting its climate targets —
to guide low-carbon investments, inform decisions, and reduce value chain emissions. The carbon price is
considered in capital expenditure, operations, and procurement, incentivizing consideration of climate-
related issues in decision making, although it is not yet fully embedded across all decision-making processes
and is not used in financial reporting. This approach also supports the identification and seizing of low-
carbon opportunities and contributes to achieving climate-related policies and targets.

The price level is informed by abatement costs, renewable energy procurement costs, and climate scenario
analysis. It covers Scope 1, Scope 2, and selected Scope 3 categories, specifically Purchased Goods and
Services and Upstream Transportation and Distribution. A uniform price is applied globally for analytical
consistency, with a forward-looking approach where the price increases over time. In 2025, the internal
carbon price was set at SEK 750 per ton of CO,,.

*An implicit price is calculated retroactively, after the organization achieves its desired emissions reductions. This calculation helps quantify the
capital investments required to meet climate-related targets and is frequently used as a benchmark for implementing a more strategic internal
carbon price. Some organizations may also internalize the cost of purchasing carbon credits to set an implicit carbon price.

Q)



2025 key results - Financial instruments

Green Financing
Framework

Sustainability-
Linked Financing
Framework




Just transition

The Group aims to
support a fair and
inclusive transition to a
low-carbon economy by
identifying and
addressing potential
impacts on its workforce,
value chain, and
communities

Within its operations, the Group supports
employees in adapting to changes driven
by electrification and efficiency
improvements through targeted training
and capability building.

Across its value chain, the Group engages
with suppliers and promotes resource
efficiency to help reduce environmental and
social pressures, particularly in regions
exposed to climate-related risks such as
water stress.

The Group supports community resilience
through the Electrolux Food Foundation,
focusing on vulnerable populations
impacted by climate and socio-economic
challenges.

CTAP 2026

Examples of 2030 ambitions* E]

P —

[[I’T/_

O O O
[anTanTan]
Professional training programs for
underprivileged groups
53,000 unemployed people trained

Employee safety

0.30 total case incident rate (TCIR)
100% of manufacturing sites with 1ISO 45001

D 2 o,*.
Support for people in -
need and emergency aid Operations "\ Upskilling

continuous learning, upskilling and

6 million meals donated employability offering

0000 @
QR =2

Promotion of sustainable food
habits among youth

1 million people educated

Employee wellbeing

continuous engagement in various
preventative and promotional wellbeing
activities. benefits and workplace
initiatives

Supply Chain

Partnerships

continuous development of strategic
partnerships across the value chain

Responsible Sourcing L

95% share of engaged suppliers marked as ®
“approved” or “accepted low risk” /l\

Supplier Development
>95% of high-impact suppliers engaged via CDP

*For progress and information, please read Electrolux Group’s Annual Report 2025, and the For the Better on the Group website.
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Milestones 1991 - 2026

Electrolux Group’s sustainability journey

1995 Our refrigerators 1996 Our Green 2016 Carborec® recycled 2022 70% 2023 Electrolux /AEG 2024 EcoPlus 2025 AEG
and freezers in Europe Range with our plastic compound that reduces recycled plastic in [Ecoline selection of selection of our FAVORIT our
were free of substances | most efficient greenhouse gases by 30% the inner liners of  [our most energy- most energy- most energy-
with ozone-depleting products was developed new built-in efficient products efficient products efficient
potential launched refrigerators launched in Europe launched in Latin dishwasher
America
1991 First Environmental 2002 Formalized corporate 2011 Ethics 2014 Set a climate 2016 Electrolux | 2018 One of the first | 2022 Achieved 2023 New and 2026 S&P 25
Policy social responsibility and Helpline target to halve the Food 100 companies with science-based expanded science- years Corporate
introduced Workplace Code launched Group’s impact by Foundation a science-based climate target based climate target Sustainability
of Conduct 2021 compared to established target approved to three years approved Assessment
2005 meet the Paris ahead of plan
. Climate Agreement’s
1995 First 2003 Electrolux 2004 Implemented a5t
Environmental Group joined the |the Electrolux
Report UN Global Group Restricted
Compact Materials List
2016 Electrolux Group first
1999 Electrolux Group first included in Q%Ucigﬁégék;fsgigp g
the Dow Jones Sustainability Index as

the sustainability leader in its industry

CTAP 2026
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