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TOPIC  ACCOUNTING METRIC CATEGORY UNIT OF MEASURE CODE Electrolux Response

PRODUCT SAFETY

Number of (1) recalls issued and (2) total units recalled Quantitative Number CG-AM-250a.1 One recall action during 2021, affecting approximatley 24,000 
products.

Discussion of process to identify and manage safety risks 
associated with the use of its products

Discussion and 
Analysis n/a CG-AM-250a.2

Electrolux has established a Global Product Safety Advisory 
Committee (GPSAC) to ensure global compliance with the 
Group Product Safety Policy and all other applicable policies 
and procedures. GPSAC consists of senior managers 
representing the Group’s organizational structure, including, 
but not limited to: Operations, Quality, Risk Management, 
Purchasing, Legal, and Communications. GPSAC reviews the 
activities in each Business Area, to have oversight on any 
corrective actions that are identified as being required in any 
applicable markets.

Total amount of monetary losses as a result of legal 
proceedings associated with product safety Quantitative Reporting currency CG-AM-250a.3 Not currently compiled at Group level. 

PRODUCT 
LIFECYCLE 

ENVIRONMENTAL 
IMPACTS

Percentage of eligible products by revenue certified to 
the ENERGY STAR® program Quantitative Percentage (%) by revenue CG-AM-410a.1

Energy Star® products account for approximately 37% of net 
sales in Business Area North America and are part of 
Electrolux internal metric for measuring impact from our most 
resource-efficient products where applicable. For 2021, the 
19% most resource-efficient products globally accounted for 
31% of gross profit. 

Percentage of eligible products certified to an Association 
of Home Appliance Manufacturers (AHAM) sustainability 
standard

Quantitative Percentage (%) by revenue CG-AM-410a.2 No products certified to AHAMs sustainability standard.

Description of efforts to manage products’ end-of-life 
impacts

Discussion and 
Analysis n/a CG-AM-410a.3

Electrolux supports recycling by introducing recycled 
materials in our products. New business models - we will 
continue to develop innovative business models that 
promote circularity by making better use of resources. 
Product take back –we support the European take-back 
system and will work to find ways to improve product 
recycling with a special focus on regions where there is no 
legally mandated product take back. 
For more information please see: 
Offer circular products and business solutions

ACTIVITY Annual production Quantitative Number of units CG-AM-000.A Around 60 million annually

https://www.electroluxgroup.com/sustainabilityreports/2021/key-priorities-and-progress-2021/our-nine-goals/better-solutions/offer-circular-products-and-business-solutions/


Electrolux is a leading global appliance company that has shaped living for the better for more than 100
years. We reinvent taste, care and wellbeing experiences for millions of people around the world, always

striving to be at the forefront of sustainability in society through our solutions and operations. Under our

brands, including Electrolux, AEG and Frigidaire, we sell approximately 60 million household products in
approximately 120 markets every year. In 2021, Electrolux had sales of SEK 126 billion and employed 52,000

people around the world.

AB Electrolux
S:t Göransgatan 143, SE-105 45 Stockholm, Sweden

Terms & Conditions

https://www.electroluxgroup.com/en/terms-conditions-26542/
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