[{] Electrolux

Press Release

For further information,
please contact:

Electrolux Press Hotline
*46 8 657 65 07

AB Electrolux

St. Goéransgatan 143
SE—-105 45 Stockholm
Sweden

46 8 738 60 00 phone

www.electrolux.com

Vat No: SE66300000098901
Reg No: 556009-4178

Electrolux and partners will teach
30,000 kids about food waste by 2019

Stockholm, Sweden, October 16, 2018

Today on World Food Day, the Electrolux Food Foundation, the student
organisation AIESEC and Worldchefs announced that they commit to raise
awareness about food waste by teaching 30,000 children on sustainable eating by
2019. The education program is based on a newly launched education toolkit that
contributes to the UN Sustainable Development Goals on responsible
consumption and production.

Earlier this year, Electrolux Food Foundation, AIESEC and Worldchef developed a joint
lesson plan to inspire children to challenge and change their own food habits. The toolkit
is developed through the UN initiative World’s Largest Lesson, produced by Project
Everyone in partnership with UNICEF. World’s largest Lesson aims to introduce the UN
Sustainable Development Goals to children and youth.

“One third of the food produced goes to waste while 800 million people in the world go to
bed hungry. By engaging younger generations on these topics, we can help shape a
more sustainable future,” said Malin Ekefalk, Director of Social Responsibility at
Electrolux.

A pilot phase of the project was kicked off in July-September, reaching already 2,000
children in Malaysia, Argentina, the US and Poland. During the upcoming year, the
project will gear up and AIESEC'’s volunteers and Worldchefs members will join
Electrolux employees in delivering the workshops in order to be able to educate 30,000
children.

The educational toolkit on sustainable eating is available for all and can be downloaded
here: http://cdn.worldslargestlesson.globalgoals.org/2018/07/Food-Heroes-
Workshop FINAL.pdf

A PowerPoint version of the toolkit can be downloaded here:
http://cdn.worldslargestlesson.globalgoals.org/2018/10/Food-Heroes-
Presentation FINALZ2.pptx

Electrolux shapes living for the better by reinventing taste, care and wellbeing experiences,
making life more enjoyable and sustainable for millions of people. As a leading global
appliance company, we place the consumer at the heart of everything we do. Through our
brands, including Electrolux, AEG, Anova, Frigidaire, Westinghouse and Zanussi, we sell more
than 60 million household and professional products in more than 150 markets every year. In
2017 Electrolux had sales of SEK 122 billion and employed 56,000 people around the world. For

more information go to www.electroluxgroup.com.
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