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Industry shipments and estimated

trends in demand, Q2 2004
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Core appliances, USA

Industry unit shipments 0 Electrolux
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Core appliances, Europe

Industry unit shipments
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Core appliances, Europe
Industry unit shipments
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Key data, Q2 2004

] Electrolux

Operating Margin %

12 months figures

2003 2002 2000 1\‘
1999
2004 2001 1998

1997
1996
WACC 2004 = 12% pre-tax
026 028 030 032 034 0.36

Average Net Assets / Net Sales

Q2 2004* SEKm Change
Sales 31,950 -4.1%
EBIT 2,165 -10.1%
Value creation 1,177 -102
In comparable currency

Sales -0.8%
EBIT -6,5%

* Excluding items affecting comparability

Sales increased 2%, adjusted for changes in exchange rates and in Group structure

Operating income adversely affected by a charge of SEK -167m for closure of the Vastervik

vacuum cleaner plant, SEK —239m for settlement in a vacuum cleaner lawsuit

Increased investment in brand-building and new product development led a SEK -425m

increase in spending on advertising, marketing and R&D as planned
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Net income per share and trend in
working capital H Electrolux
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= Net income per share, excluding items affecting comparability
down —2.9%, to SEK 4.95 (5.10)
= Cash flow from operations and investments improved mainly due to:
- significant decrease in working capital, particularly accounts receivable
- lower spending in the restructuring programs
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Consumer Durables, Europe

] Electrolux

= Appliance operating income and
margin in line with previous year
despite increased investments in
brand-building and product
development

impacted by divestment of 50%
holding in Vestfrost A/S and lower
deliveries for certain less profitable
products

= Floor-care operating income and
margin improved, new products
helped price/mix

Sales and operating income adversely

Q2 2004* SEKm Change
Sales 9,927 -5.1%
EBIT 760 +3.1%
Margin 7.7%

In comparable currency

Sales -4.9%
EBIT +3.2%

* Excluding items affecting comparability
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Consumer Durables,
North America

] Electrolux

Higher sales for appliances in USD

Appliance operating income largely
unchanged in USD despite steel cost
increases and higher investments in

brand-building and product development

Floor-care products sales declined

substantially, operating income showed

considerable downturn due to lower

volumes, downward prices, higher costs

for marketing and brand-building

Room air-conditioner sales down
substantially

Q2 2004* SEKm Change

Sales 7,691 -8.7%
EBIT 335 -36.6%
Margin 4.4%

In comparable currency

Sales -2.3%
EBIT -33.0%

* Excluding items affecting comparability
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New range of vacuum cleaners

] Electrolux

Ergospace™

nine meters of cord

covers 200m2 more floor space
compact and easy to store

weighs only 5.4 kilograms

Ergorapido™ Cyclonic 2 in 1
= Cyclone system

= Easy to empty

= Two operating modes




New appliances at the
Eurocucina trade fair

] Electrolux

Supported launch of Rex-Electrolux double-branded products
Consolidated Electrolux leadership in the Italian built-in market

Introduced the AEG Neue Klasse on the Italian market
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Consumer Durables,
Rest of the World

] Electrolux

Appliance sales in Brazil up on
new products, strong retailer
relationships

Operating income for Brazilian
operation improved and was
positive

Operating losses in India and
China substantially reduced as
a result of restructuring

Australian operating income
showed substantial downturn

Q2 2004* SEKm Change

Sales 3,323  +8.8%
EBIT 2 104.0%
Margin 0.1%

In comparable currency

Sales +11.3%
EBIT +118.4%

* Excluding items affecting comparability
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Consumer Durables,

Outdoor products &l Electrolux

¢ )
Q2 2004* SEKm Change

= European sales and income

increased in a flat market SEIEE e B0
operating income improved EBIT. 7105 -0.6%
over previous year Margin 10.7%

= North American sales growth In comparable currency
good in USD in most product Sales +12.2%
areas, margin remained at a EBIT +5.3%

high level

* Excluding items affecting comparability
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Professional Indoor Products @ Electrolux

i I
Q2 2004* SEKm Change

= Lower sales and income mainly

due to divestment of compressor Sales 1,693 -32.2%
operation EBIT 132 -31.3%
= Food service sales declined Margin 7.8%

overall but showed good growth

in Southern Europe In comparable currency

Sales -31.7%
= QOperating income for food- EBIT 31.1%

service operation unchanged

despite UsS entry costs * Excluding items affecting comparability

= Sales for laundry equipment
declined due to exchange rates
and lower volumes, operating
income and margin down




Professional Outdoor Products

] Electrolux

= Market demand estimated to
have shown some growth

= Strong volume growth for
chainsaws, but mainly for lower-
specified models

= Lower sales for lawn & garden

= Sales of diamond tools and
power cutters unchanged in SEK

= Qverall, operating income and
margins unchanged, partly due
to less favorable exchange rates

Q2 2004* SEKm Change
Sales 2,624 +1.2%
EBIT 446 -0.5%
Margin 17.0%

In comparable currency

Sales +4.1%
EBIT +1.1%

* Excluding items affecting comparability
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Summary of Q2, 2004
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= Restructuring charges
for Greenville and
Vastervik

= Settlement in US
vacuum cleaner lawsuit

= Unfavorable currency
and steel price trends

= Substantial profit drops
in US floor-care and
Australian appliances

\\/

/ R
Negatives Ative\

= Good performance for core
appliances in Europe & US

= Recovery of Rest of World
from large losses a year
ago

= Major decisions to relocate
manufacturing to low-cost
countries

= Strong pipeline of new
products being well
received
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Outlook for full year 2004 H Electrolux

= Some growth in market demand in both Europe and
North America

* |Increased investment in R&D and brand building
= Negative currency movements

= New caution given that higher costs of steel could have
iIncreasingly negative impact on income

= 2004 operating income somewhat lower than 2003
excluding items affecting comparability

~
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Factors affecting forward-

looking statements 4 Electrolux

Factors affecting forward-looking statements

This presentation contains “forward-looking” statements within the meaning
of the US Private Secuirities Litigation Reform Act of 1995. Such statements
include, among others, the financial goals and targets of Electrolux for
future periods and future business and financial plans. These statements
are based on current expectations and are subject to risks and uncertainties
that could cause actual results to differ materially due to a variety of factors.
These factors include, but may not be limited to the following; consumer
demand and market conditions in the geographical areas and industries in
which Electrolux operates, effects of currency fluctuations, competitive
pressures to reduce prices, significant loss of business from major retailers,
the success in developing new products and marketing initiatives,
developments in product liability litigation, progress in achieving operational
and capital efficiency goals, the success in identifying growth opportunities
and acquisition candidates and the integration of these opportunities with
existing businesses, progress in achieving structural and supply-chain
reorganization goals.
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