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Q1 Highlights 

0 

200 

400 

600 

800 

1 000 

1 200 

1 400 

0 

1 

2 

3 

4 

5 ÅStrong growth of 10.4% 

ïOrganic growth of 3.5% 

ïAcquisitions growth of 5.8% 

ÅOperating income increased to 

SEK 943m 

ÅPrice increases 

ÅMarket-share gain in Europe 

ÅMix improvement in Latin 

America 

ÅHigher input costs 
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(SEKm) Q1 2012 Q1 2011 

Sales 25,875 23,436 

EBIT* 943 696 

Margin* 3.6 3.0 

EBIT (SEKm) Margin (%) 

3.0 

3.6 

* Excluding items affecting comparability. Non-recurring items are included 

in all figures. 

2011 2012 



Bridge of the quarterly sales 

and EBIT 
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SEKm Q1 2011 

Organic  

Growth Currency  

Acquisitions/ 

Divestments 

Sale of  

Assets*)  Q1 2012 

Net sales 23,436 835 245 1,359   25,875 

Net sales %   3.5 1.1 5.8   10.4 

EBIT 696 167 80 100 -100 943 

EBIT % 3.0 20.0 32.7 7.4   3.6 

Dilution/ 

Accretion %   0.6 0.3 0.2 -0.5   

* Includes sale of a non-core business within professional food-service equipment of SEK 50m and a few smaller items during Q1, 2011. 



Q1 Cash flow 

SEKm Q1 2012 Q1 2011 

Operations 1,454 1,178 

Change in operating assets and liabilities -492 -1,288 

Capital expenditure -1,005 -866 

Cash flow from operations -43 -976 

Cash flow 



Consumer Durables 

Major Appliances Europe,     

Middle East & Africa 
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6 ÅIncreased volumes due to 

market share gain 

ï Improved position in premium 

segments 

ïAEG launch successful 

ÅEBIT amounted to SEK 281m 

ï Lower prices than Q1, 2011 

ïNegative country mix partially 

offset by positive product mix 

ïHigher sales volumes 
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(SEKm) Q1 2012 Q1 2011 

Sales 8,265 7,656 

EBIT* 281 311 

Margin* 3.4 4.1 

EBIT (SEKm) Margin (%) 

4.1 

3.4 

* Excluding items affecting comparability. Non-recurring items are included 

in all figures. 

2011 2012 



New launch of Electrolux-branded  

products in Europe 



Negative growth in Europe  
 

Further weakening in Southern Europe 

and slow-down in Eastern Europe 
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7 Market Development % 

2006 2007 2008 2009 2010 2011 

W. Eur. +4 +1 +1 +5 +1 +1 -1 -5 -4 -4 -5 -8 -9 -9 -4 -2 +1 0 0 0 -2 -2 -3 -3 -2 

E. Eur. +1 +9 +6 +7 +14 +5 +5 +10 +6 +5 +4 -15 -31 -30 -26 -17 -7 +1 +5 +13 +13 +12 +7 +9 +5 

2012 



Consumer Durables 

Major Appliances 

North America 
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3 ÅHigher sales despite lower 

volumes 

ïPrice increases 

ÅEBIT increased to SEK 159m 

ïHigher prices 

ï Improved efficiency 

ïHigher costs for raw materials 

and sourced products 
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(SEKm) Q1 2012 Q1 2011 

Sales 7,107 6,728 

EBIT* 159 -71 

Margin* 2.2 -1.1 

EBIT (SEKm) Margin (%) 

-1.1 

2.2 

* Excluding items affecting comparability. Non-recurring items are included 

in all figures. 

2011 2012 



Market for core appliances declined in 

North America 
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2006 2007 2008 2009 2010 2011 2012 



Consumer Durables 

Major Appliances 

Latin America 
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6 ÅIncentives in Brazil contributed 

to strong market growth 

ïStrong organic growth in other 

Latin American markets  

ïAcquisition of CTI 

ÅEBIT improved to SEK 278m 

ïContribution from CTI 

ï Improved mix 

ïHigher volumes 

ï Improved efficiency 

ïHigher costs for raw materials 
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(SEKm) Q1 2012 Q1 2011 

Sales 5,149 3,998 

EBIT* 278 139 

Margin* 5.4 3.5 

EBIT (SEKm) Margin (%) 

3.5 

5.4 

* Excluding items affecting comparability. Non-recurring items are included 

in all figures. 

2011 2012 


