
The Group’s operations include products for consumers as well 
as professional users. Products for consumers comprise major 
appliances, i.e., refrigerators, freezers, cookers, dryers, washing 
machines, dishwashers, room air-conditioners and microwave 
ovens, floor-care products and small domestic appliances. Pro-
fessional products comprise food-service equipment for hotels, 
restaurants and institutions, as well as laundry equipment for 
apartment-house laundry rooms, launderettes, hotels and other 
professional users. 

In 2011, appliances accounted for 86% (86) of sales, profes-
sional products for 6% (6) and small appliances for  8% (8).  

Major Appliances Europe, Middle East and Africa
SEKm1) 2011 2010

Net sales 34,029 36,596
Operating income excluding non-recurring costs 1,399 2,297
Operating income 709 2,297
Operating margin, % 2.1 6.3
Net assets 9,450 6,813
Return on net assets, % 8.1 31.4
Capital expenditure 1,199 1,409
Average number of employees 20,847 19,245

1)  Excluding items a ffecting comparability.

Non-recurring costs

SEKm 2011 2010

Reduction of staffing levels 500 —
WEEE related costs 190 —

Overall demand for appliances in Europe 2011 was unchanged in 
comparison with the previous year. Demand in Western Europe 
declined by 3%. Demand declined in for Electrolux important 
 markets in Southern Europe such as Italy. Demand in Eastern 
Europe rose by 9%, mainly as a result of increased demand in  Russia.

Group sales in Europe declined in 2011, mainly because of 
lower sales prices and a negative country mix. Higher sales in 
Eastern Europe and lower sales in Western Europe had a negative 
impact on the Group’s sales mix. The acquired company Olympic 
Group in Egypt contributed to increased sales.
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Operating income for 2011 declined. Costs for measures to 
reduce overheads in Europe amounting to SEK 500m and WEEE 
related costs in Hungary totaling SEK 190m were charged to 
operating income in 2011. In addition, lower sales prices, a nega-
tive country mix and higher costs for raw materials had a negative 
impact on operating income. Meanwhile, the product mix 
improved as a result of the successful launch of new premium 
products.

The contribution from Olympic Group including related acquisi-
tion adjustments was slightly negative. Read more about the 
acquisition of Olympic Group on page 19 and in Note 26.

Operations by business area

Major Appliances Europe, Middle East and Africa

•  Continued weak demand in Electrolux major markets 
in 2011. 

• The North American market decreased by 4%.  
The European market was unchanged.

• Net sales increased by 1.9% in comparable curren-
cies. Acquisitions had an impact on net sales by 1.7%. 

• Sales were positively impacted by volume growth  
in emerging markets, while lower sales prices had  
a negative impact on net sales.  

• Lower sales prices and higher costs for raw materials 
had an adverse impact on operating income.

• Solid results in a tough environment for operations in 
Latin America, Asia/Pacific and for Small Appliances 
and Professional Products. 

• Average number of employees increased to 52,916 
(51,544).

Share of sales by business area 

Major Appliances Europe, 
Middle East and Africa, 33% 

Major Appliances North America, 27% 

Major Appliances Latin America, 18% 

Major Appliances Asia/Pacific, 8% 

Small Appliances, 8% 

Professional Products, 6% 
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Major Appliances North America
SEKm1) 2011 2010

Net sales 27,665 30,969
Operating income excluding non-recurring costs 265 1,442
Operating income 250 1,442
Operating margin, % 0.9 4.7
Net assets 5,316 7,012
Return on net assets, % 4.8 21.8
Capital expenditure 700 692
Average number of employees 11,174 11,727

1)  Excluding items affecting comparability.

Non-recurring costs

SEKm 2011 2010

Reduction of staffing levels 15 —

Market demand in North America for core appliances declined by 
4% during the year. Major appliances, including room air-condi-
tioners and microwave ovens, declined by 1%. Room air-condi-
tioners showed strong growth during the year, rising by almost 
20%.

Group sales in North America decreased compared to the 
year-earlier period due to lower sales volumes.

Operating income declined mainly due to lower sales volumes, 
reduced capacity utilization in production. In addition, increased 
costs for raw materials, sourced products and transportation had 
a negative impact on operating income.

Measures to reduce overheads amounting to SEK 15m were 
charged to operating income for 2011.

Major Appliances Latin America
SEKm1) 2011 2010

Net sales 17,810 16,260
Operating income 820 951
Operating margin, % 4.6 5.8
Net assets 7,468 3,146
Return on net assets, % 21.2 30.4
Capital expenditure 526 650
Average number of employees 11,537 11,246

1)  Excluding items affecting comparability.

Market demand for appliances in Brazil is estimated to have 
increased in 2011 compared to the previous year. Several other 
Latin American markets showed favorable growth during the year. 

The Group’s sales rose as a result of higher sales volumes and 
Electrolux continued to capture market shares in Brazil and in 
other Latin American markets, the latter of which accounted for 
about 22% of consolidated sales in Latin America during 2011. 
Sales have been positively impacted by the acquisition of the Chil-
ean appliances manufacturer CTI.

Operating income declined compared to the previous year on 
the basis of a weaker customer mix and increased costs for raw 
materials. The consolidation that has taken place among several 
retailers in the Brazilian market had an adverse impact on the cus-
tomer mix compared to 2010, although to a lesser extent during 
the latter part  of 2011. 

The contribution from the acquisition of CTI, including related 
acquisition adjustments, was positive. Read more about the 
acquisition of CTI on page 18 and in Note 26.

Major Appliances Latin America Major Appliances North America 

Net sales and operating income 2011 compared to 20101)

Change, year-over-year, % Net sales

Net sales in 
comparable 

currencies
Operating 

income

Operating 
income in 

comparable 
currencies

Major Appliances:
Europe, Middle East and Africa –7.0 –2.2 –69.1 –67.2
North America –10.7 –1.3 –82.7 –81.1
Latin America 9.5 16.5 –13.8 –8.1
Asia/Pacific 2.3 3.2 –7.2 –7.9
Small Appliances –0.7 6.0 –32.3 –29.5
Professional Products –7.9 –3.7 13.2 18.5
Total change –4.4 1.9 –51.4 –48.9

1)  Excluding items affecting comparability.
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Major Appliances Asia/Pacific 
SEKm1) 2011 2010

Net sales 7,852 7,679
Operating income excluding non-recurring costs 756 793
Operating income 736 793
Operating margin, % 9.4 10.3
Net assets 2,040 2,020
Return on net assets, % 37.5 40.6
Capital expenditure 286 198
Average number of employees 3,296 3,165

1)  Excluding items a ffecting comparability.

Non-recurring costs

SEKm 2011 2010

Reduction of staffing levels 20 —

Market demand for appliances in Australia is estimated to have 
increased in 2011 compared to the previous year. 

Group sales declined, primarily as a result of price pressure in 
the market. The strong AUD enabled producers that import prod-
ucts to reduce their prices.

Operating income declined for 2011, mainly as a consequence 
of lower sales prices, increased costs for raw materials and 
sourced products. 

Market demand in Southeast Asia and China is estimated to 
have grown in 2011 compared to the previous year. Electrolux 
sales in markets in Southeast Asia and China display strong 
growth and Electrolux market shares are estimated to have 
grown. The operations in Southeast Asia showed a  favorable profit-
ability throughout 2011.

Measures to reduce overheads amounting to SEK 20m had a 
negative impact on operating income for the whole region.

 
Small Appliances
SEKm1) 2011 2010

Net sales 8,359 8,422
Operating income excluding non-recurring costs 588 802
Operating income 543 802
Operating margin, % 6.5 9.5
Net assets 2,210 1,723
Return on net assets, % 31.1 48.3
Capital expenditure 118 116
Average number of employees 2,572 2,625

1)  Excluding items a ffecting comparability.

Non-recurring costs
SEKm 2011 2010

Reduction of staffing levels 45 —

Market demand for vacuum cleaners in Europe and North Amer-
ica declined in 2011, compared with the previous year. 

Group sales increased in comparable currencies compared to 
the previous year, primarily as a result of higher sales volumes 
and an improved product mix. The acquisition of CTI’s subsid-
iary Somela, a small appliances manufacturer in Chile, made a 
positive contribution to sales.

Operating income decreased, primarily due to higher costs for 
sourced products and lower sales prices. An improved product 
mix and sales growth for small domestic appliances though had 
a positive impact on operating income.

Measures to reduce overheads amounting to SEK 45m were 
charged to operating income in 2011.

Professional Products
SEKm1) 2011 2010

Net sales 5,882 6,389
Operating income 841 743
Operating margin, % 14.3 11.6
Net assets 932 874
Return on net assets, % 91.8 82.8
Capital expenditure 287 96
Average number of employees 2,581 2,671

1)  Excluding items affecting comparability.

Market demand in Europe for food-service equipment is esti-
mated to have declined in 2011 compared to the previous year.

Operating income for food-service equipment deteriorated due  
to lower sales volumes primarily in Southern Europe, where  
Electrolux commands a strong position, and increased raw-material 
costs. Price increases largely offset the higher costs for raw materials.

Market demand for professional laundry equipment is esti-
mated to have declined somewhat in the Group’s major markets 
in Western Europe and sales volumes declined. Replacement 
products are accounting for a large share of the current demand 
in the market at the same time as demand for spare parts is rising.

Operating income for professional laundry equipment improved 
however, compared to 2010, as a result of price increases and 
higher sales volumes, which offset the rising costs of raw materials.

Major Appliances Asia/Pacific Small Appliances Professional Products
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